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The website Dumaresq Street Cinema is intended to provide information about the
cinema and movies on offer, their showtimes, ticket prices and online purchasing. It is
targeted towards Campbelltown residents and individuals who wish to purchase tickets
at a lower cost price. Though analysing the design, functionality and structure of the
website, both ineffective and effective aspects were identified.

Some of the ineffective aspects that were identified included: the lack of visual
aesthetics, multiple links leading to the same page, poor hierarchy and no breadcrumb
navigation. 

By interacting with these aspects we placed focus on improving web analytics, structure and 
interface design including typography, space and the logo working to minimise information 
architecture leading to minimal links and levels of pages. It has been achieved through changing 
typefaces, including breadcrumb navigation on each page, applying a new conceptual and 
aesthetic layout integrating hierarchy and refining each page and the information architecture 
associated with it.
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Research

Two major theoretical design references to the redesign of Dumaresq Street Cinema included 
Design Thinking (2010) and Graphic Design : The New Basics HC (2008).

In Design Thinking, Ambrose & Harris discuss the key concepts of refinement and ‘thinking 
in images.’ Through the concept of refinement, it involves small yet significant changes 
made to a design in order to enhance the idea and increased effectiveness of its ability to 
communicate (p.83). By interacting with this idea, one of the main focuses was to increase 
the overall appearance and functionality of the website. This drew attention to elements such 
as typography and images by altering and repositioning them, therefore ultimately improving 
the aesthetic and design functionality of the website. It focused on putting aspects of a design 
in isolation in order to ensure they will function when combined. This was then transferred to 
the concept of ‘thinking with images’ where representation is placed on the way images have 
the ability to convey an idea or lots of information quickly (p.84) It correlates to the redesign of 
Dumaresq Street Cinema where images become the central part of the design representing 
the denotation of the movie that is available to be previewed. It enables the images to ‘speak 
for themselves’ and effectively convey the aspect of the site it is engaging with allowing easy 
accessibility for a viewers. 

Lupton and Phillips in Graphic Design : The New Basics HC focus is on the importance 
of hierarchy allowing the integration and arrangement of not only of images but also text, 
encouraging the use of value, colour, spacing, placement and other signals in order to allow 
for easy communication and navigation (p.115-126). It is connected to web design through 
the placement of both global navigation as well as the main window of contents positioning 
(p.120). When taking this into consideration when redesigning a website it was important to 
focus of aspects of size, colour, contrast, alignment and whitespace. Using the differentiation in 
regards to size of font for specific purposes (such as headings, breadcrumb navigation, footer 
etc) guides the viewers eye to a particular position on the page correlating the importance of 
the specific aspect generally having the most important elements larger, and least important 
smaller. By looking at aspects of colour in relation to hierarchy it was significant to contrast 
and relate colours through aspects of text, buttons, hyperlinks and the logo. Contrast enabled 
attention to be drawn to a certain message requiring attention, this is incorporated around 
aspects of the logo, as the viewers eye is drawn to the larger size of the logo before moving 
on to the smaller text of the navigation bar, these are separated to the main content through 
the contrast and change of colours. Alignment is also important as it creates order between 
elements. It is seen through both the original site and redesign where sidebar columns become 
associated with information such as movie titles. Whitespace is also highly regarding when 
designing any aspect of a website, it reduces the heavy and cluttered feel and allows the eye 
to easily recognize related elements. It was strongly considered when redesigning Dumaresq 
Street Cinema.
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Two design artifact references that influenced the redesign of Dumaresq Street Cinema 
included Event Cinemas and Cinema Nova.

Event Cinemas provided an outlet to preview a well established and functional website with 
high web traffic and views daily. It influenced many aspects of our redesign and allowed us to 
analyze facets of the original design that were ineffective. By looking at this site the concept of 
having no fold line became important to consider in our redesign as there was minimal content 
included and therefore could be integrated into our redesign above the fold with no extra pages 
being necessary. By looking at the site it becomes obvious that only minimal and vital content 
is needed, as images are able to represent most important aspects and visual messages. It 
highlight the movies as large images in the center of the webpage, this proves to be an effective 
communication tool that has not been consider in the original design of Dumaresq Street 
Cinema where they were placed in the scan columns therefore became quite easily unnoticed 
or skipped over. Another aspect taken into consideration when looking at Event Cinemas 
including the pop up which became incorporated in the global link of ‘buy tickets online’ 
therefore removing the need to go to any external pages or websites, and enables the user to 
stay within the website and pages they were previously on. All of these aspects were taken into 
consideration for the redesign. 

Cinema Nova was also used to view ineffective and effective elements of a different movie 
webpage. When looking into the design and functionality of the website aspects such as 
typography, used of space and social media icons proved quite effective. Having a simple 
design allowed the focus to be on main content itself, although at times appear cluttered. 
The placement and large image of the movie at the top left of the content section proved 
to effectively display hierarchy and grab the viewers attention as they enter the website. 
This aspect was considered through the redesign of Dumaresq Street Cinema as the focal 
point changed from text to images. The use of the typography used efficiently in size and 
space allowed it to be easily read and understood. The placement of social media at the top, 
compared to Dumaresq’s original site where it sat at the bottom provides an effective global link, 
as it doesn’t become as easily ignored.



The Design Brief: 
Analyse a website on the basis of its site designs, functionality, structure and how well it makes 
use of the web medium. By selecting a website to re-brand and re-design to meet functionality 
and usability issues by analysising the website (including information architecture) and from this 
create an improved design solution represented in the form of a rebrand. 

After being given the description of the task, my team then sought out a website in need of a 
redesign and rebrand. We found two websites we believed that had potential and could be the 
subject of our redesign and rebrand, some of the websites we considered were:

Lupicia - http://www.lupicia.com.au

and Dumaresq Street Cinema

Then after consultation we decided on Dumaresq Street Cinema as the site provided more 
scope. This was due to:
• the narrow and unresponsive individual browser window
• the basic and uninviting layout and page structure
• the concept of pages looping back to each other
• the choice in typeface
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We then worked to define and establish the ‘problem.’
Using Ambrose & Harris (2010) define stage we looked at: 
• Who is the client and target audience?
Dumaresq Street Cinema is targeted towards Campbelltown residents and individuals who wish 
to purchase tickets at a lower cost price.
• What design solution is the client looking for?
To create an identity and website that reflects the companies purpose.
• When will the design be needed and how long?
Due by week 15, therefore 9 weeks.
• Where will the design be used?
On the webpage of Dumaresq Street Cinema.
• Why does the client think a design solution is required?
Few flaws in the visual design, functionality and overall usability of the website.

We then took into account the 5 steps of organizing context of a website by Richard Saui 
Wuman:
• Inventory content 
• Establishing a hierarchical outline of content
• Chunking
• Draw diagrams showing site structure and rough outline of pages
• Analyze system

By analysising all this information and learning to key concept to web design including: 
identity, navigation, hierarchy, content focus and tools we began our research phase. We look 
at websites such as Event Cinemas. We found that this website proved to be well established 
through aesthetics, usability and functionality. It influenced aspects of what we wanted to work 
to achieved in our redesign as there was minimal content, clear navigation, no fold line, and 
images to represent main elements of the webpage working as an effective communication tool. 
Another website was Cinema Nova which inspired aspects of typography, space and social 
media icons although acquired ineffective aspects such as cluttered content and page structure 
and layout changing as you move across different levels. 

I also researched into to aspects of refinement and thinking with image. This enhanced me 
with an understanding of how images are used as a tool of visual communication rather then 
text., having the power to convey information quickly. It correlates to the redesign of Dumaresq 
Street Cinema where images become the central part of the design representing the movie that 
is available to be previewed.

Aspects of hierarchy develop by Lupton and Phillips are also an important focus in the 
redesign of any website. It is connected to aspects of alignment and placement of not only 
images by also text and the way they work together to effectively convey a message. It is used 
through aspects of size, colour, contrast, alignment and whitespace.

We broke our research up into sections and focused on:
• Information architecture, organisation of content, site maps/levels
• Interface design, used of landmarks, how easy it is to browse the website, search 

functionalities, navigation aids
• Site structure, use of html/CSS/JavaScript
• Page structure
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• Grid
• Accessibility/Usability
• Typography
• Use of colour
• Logo
• Alignment
• White space
• Use of graphic content 
• Web analytics 

As a group we then began to develop out Information Architecture graph, with all three 
individuals mapping out specific levels and links present within the website. It provided us with a 
detailed amount of levels and external links that will help us with our redesign. At times it proved 
quite difficult as the same links were present multiple times on the same page and began linking 
back to one another. 

Global Links

Homepage

First Level

Second Level

Third Level

FAQ

Above is the original structure of the website Dumaresq Street Cinema. Here we began to see 
the faults and what could be improved. From this our group separated to create and redesign 
our own ideas on what could be the new interface design, navigation and structure of the 
website. By doing this we are then able to anaylse and determine the effective and ineffective 
aspects of each members work to create the final design, layout and structure of the site. 

Below is my concept of the site interface design, navigation and structure of the website 
reflected upon within the redesign I have created. 
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In my redesign of the home page I have created the image to become the main visual 
communication tool which leads to a video of the trailer of movie selected in the left scan 
column. I have also added a social media function and location of the cinema as at the top 
of the webpage as a global link. I have also created a new typographic logo with the tagline 
‘Tickets $6.50 - All Day Everyday!’ as I believe it is the important message the client is trying to 
transfer to viewers. 

What has also been added includes:
• minimal movie infomation: with now makes it easier for the user to know the movie rating 

and showtimes without the need to navigate through pages.
• different typeface and larger font: making it easer for users to read and identify aspects of 

functionality and usability within the website.
• new page structure: movies are no longer in the scan columns yet rather the main focus 

of the page. This draws the attention to the element of the page users are more likely to 
interact with.

• links: including subscribe (allowing users to stay in contact with the site, follow update 
and special promotions), group bookings and gift vouchers have been separated from the 
information page and used as a global navigation. 

• changing the colour from blue and yellow to purple as purple represents luxury which I 
believe is associated within the concept of going to the cinemas.

 
 
 
 
 
 
 



Level One Page:

This is the redo of the first level page - Movie Times. Instead of having links to ‘Today’s 
Session Times’, ‘This Week’s Session Times’ and ‘New Week’s Session Times’ I have decided 
to incorporate date and time a specific movie is available with the ability to click on the title of 
the movie to give to reveal information about the movie in the bottom left of the content area. 

Throughout the whole website I have continued with the same design layout and the use of 
the global navigation at the top. I did however add the use of breadcrumbs navigation that was 
lacking in the original design, determining the hierarchy and location within the website.

This is a redo of the second level coming off the first level Movie Times. This page gives 
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you access to information and options to ticket purchasing for the users selected movie and 
showtime. It allows the viewer to place focus on the quantity of and fee of the tickets being 
purchased. The use of the breadcrumb navigation makes it easier for a user to known their 
exact location within the website, which was lacking in the original design layout. 

After presenting our individual designs, the choice had to be made as to what concept we 
were going to put forward and work with. After analysing the effective and ineffective aspects 
of our design, and taking into account any constructive criticism and feedback we had 
received over the previous weeks, we decided to work with Sophie’s approach to the redesign 
incorporating effective aspects from both Brad’s and my redesign.  

To take a constructive approach to this we need to focus on:
• size of document suitable for computer screen and resolution
• resize content
• global links and navigation
• active, hover and normal states of links
• redeveloping our information architecture
• logo
• colour

Starting with the logo, when researching Dumaresq Street Cinema our group wanted to create 
a brand mark that suited the concept and website style. The images below are aspects of 
inspiration gather from other movie websites that helped with the re-designing of the new brand 
mark.

Our developments included:

STREET CINEMA

D U A R E S Q



In the end we were driven towards the logo that Sophie has developed in her redesign. This 
was due to the m connecting the background of the body copy and page layout effectively and 
neatly with the header. Creating a new logo was important for Dumaresq Street Cinema as it 
enables them to develop a new brand and identity ensuring users could identify the website they 
were on and interact with the colours presented. Below is the logo we chose:

Taking on our information and inspiration from our research phase our team had now 
developed a brand mark and logo solution for the cinema. It regards to colours in our design 
we have update the colour palette to create a refreshing and relaxing blue, while still becoming 
associated with cinema, connecting both the logo and header to main content. 

In terms of typography, during our research phase we want to create typefaces suited to 
our particular audience and it helps to establish visual hierarchy on the webpage (Lynch & 
Horton 2009, p.205). We worked to choose a font that was easy to read and provided the right 
style to adapt to the design of the website. We worked to decide on Trade Gothic Medium 
for the headline and secondary headline typeface and Frutiger Light for the copy typeface. 
Incorporating size for aspects of headings, links and body copy. Choosing the right proportions 
for aspects of typography and making sure it is consistent is is important for legibility, alignment, 
white space, justification and colour. 

For the solution to our navigation, we removed the aspects of scrolling as minimum content is 
required and removed Movie-TimE-mail and simply added an email newsletter subscription as 
a global icon in the top right of the header. By doing this we create more space and removed 
pages linking back to the previous one. The other feature that we included is the location of 
the cinema on the homepage, clicking that link will take users to the Google maps location, 
where the user is able to input their location and gather directions. There are no longer drop-
down menus as there is not enough page levels for this to be required, yet rather the concept of 
breadcrumb navigation was incorporated so users know their exact location within the website. 

Due to the document size of our prototypes being incorrect, changed the document size to 1024 
X 768 pixels so that it became suitable for viewing on computer screens and across different 
screen resolutions. Due to this we resized all content within the webpages, leaving us with more 
white space creating visual content separations (Lynch & Horton 2009, p.158).  The enhanced 
the idea of adapting social media to the top of the screen rather then the bottom creating it to be 
immediately accessible for viewers. 

Working on the redesign we decided to create a style guide for all the active, hover and normal 
links that will be incorporated into our redesign. An example includes the buy tickets online 
global link, which is as follows:

STREET CINEMA

D U A R E S Q

Normal ActiveHover
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By putting all these concepts, integrating research and developing our ideas our final map of 
Information Architecture developed:

 
Using our design template to further develop each level of pages with the major changes of the 
site including:
• renaming links in Cinema Information 
• most important links became images
• relocation of social media icons
• new design movie showtime page reducing the overall levels of design
• buy tickets online becomes a pop up for on every page from the global link
• typography
• logo redesign
• creating footer text to be fractionally bigger and easily read for disclaimer
• and aspects previous mention in the ideate and prototyping stages 

 

This lead to our final design solution:

Global Links

Homepage

First Level

Second Level

Footer

HOMEPAGE

Home
Coming

Attractions
Cinema

Information

Mad Max:
Fury Road

Pitch Perfect
2 Unfriended Avengers:

Age Of Ultron
The Book Of

Life
Paul Blart:
Mall Cop 2

Jurrassic
World Hot Pursuit Inside Out Minions Terminator

Genisys

Buy Tickets
Online

Social
Networks Subscription Location Home Movie

Showtimes
Coming

Attractions
Cinema

Information
Buy Tickets

Online
Buy Gift

Vouchers Disclaimer

Candy Bar Film Ratings Feedback &
Enquiries Q&A Gift Vouchers Careers

Movie
Showtimes

Created using Inspiration® 9 International English Edition by Inspiration Software®, Inc.

Homepage Homepage Pop Up
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Movie Showtime - 1st Level

Film Ratings - 2nd Level

Feedback & Enquiries - 2nd Level

Coming Attractions

Candy Bar - 2nd Level
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Successful: 

• Information Architecture Redesign 

Information architecture represents the conceptual models and general design used in 
planning, structuring and assembling a website (Lynch & Horton 2009, p.71). In the redesign 
of Dumaresq Street Cinema it is present that the organization structure of the site has been 
improved. The site has been reduced from four levels to only two, allowing easier navigation 
and application of hierarchy to content organized in a more sophisticated way. It reduces the 
pages linking back to one another, with only move showtimes and coming attractions having any 
connection to previous webpages. This solution was put in place to reduce the linking page by 
removing aspects of movie-time-mail and creating a global subscribe box and link rather then a 
first level page as it was present within all fours levels of the original sites design. 
By using the site map as a visual representation of this information it allowed site navigation 
and main content areas to form, constructing in a flow-chart manner to indicate how users will 
navigate throughout the website.  

For any future design, determining the information architecture will enable reorganisation of 
content on any site to become clear and determine functions that users will want to perform. 
By logically and consistently displaying information it will allow users to effectively and 
easily navigate around the webpage. As Lynch and Horton state “if you mislead users with 
a structure that is neither logical nor predictable, or constantly uses different or ambiguous 
terms to describe site features, users will be frustrated by the difficulties of getting around and 
understanding what you have to offer” (2009, p.78). For future design working with information 
architecture to match users expectations will allow for myself to develop a site that one will 
be able to face without any difficulties. It is important to ensure mapping out the information 
architecture to allow a coherent understanding and representation of the transformation in an 
accessible way.

• Text Alternatives

An important part of any webdesign is not only the written content but also the visual (Lynch & 
Horton 2009, p.176). In regards to the redesign of Dumaresq Street Cinema and its accessibility 
to information and functionality in due to the enriched images that are present on the home 
screen standing in as part of ‘now showing’ and ‘coming soon.’ The images have large visual 
hierarchy highlighting the main aspect of the cinema. By using these interfacce elements as 
not only representations but also as page navigation graphics taking you to information about 
the movie that has been clicked on before reaching an option to view the trailer and purchase 
tickets online. By incorporating images into the design it is present that universal userability is 
present within its enviroment relating to all relevant nontextual elements.

In any future designs incorporating aspects of image, illustrations and graphics will play an 
important role in the visual accessibiliy, information and functionality. It is an important aspect to 
include as it enables a view to immediately determine what they are interacting with, and allows 
the main concept of the website to be accessed from the homepage. It is determined that “ a 
picture speaks a thousand words” and through design it is important to balance aspects of both 
visual and nonvisual elements.

Successful/Unsuccessful Outcomes
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Unsuccessful: 

• Page Size In Prototyping Stage

When prototyping for our individual redesigns of the website, each member within the group 
used a different monitor to screenshot webpages and redesign Dumaresq Street Cinemas 
webpage. As different operative systems, browsers and screen resolutions were used it resulted 
in different page sizes appearing at the interim session of week 10. With my screen size ending 
up at 2538 X 1528 pixels and Sophie’s being 1136 X 543 pixels and therefore was oversized as 
space was required for the site to adapt to different resolutions included aspects of the browser 
including bookmarks, search bars, scroll, header and footer. This size of canvas was not used 
for our final design, as requirements of 1024 X 768 pixels were needed to adjust for optimum 
display. It is important that all content is displayed on the one screen, as no scroll is therefore 
required vertically and horizontally. 

For any future design, determining the optimum canvas size to work within can be determined 
by integrating aspects browser capabilities and screen resolution. This will allow for a more 
efficient design to accommodate all viewers using a specific screen resolution. It is important 
to consider this information to allow the user will full functionality of the website, and therefore 
when designing it is important to take into consideration your target audience and the types of 
devices they will be interacting with the website on.

• Shopping Cart

One aspect of the final design that could be improved is integrating a shopping cart in the 
universal interface convention of upper right corner of the header. The belief that this could 
be incorporated into the site is due to the purchasing of both tickets and gift vouchers, with 
“buy tickets online” being a global link. With no shopping cart but an internal page which is 
still functional, the shopping cart would enable site viewers to return to movie showtimes and 
navigate around the site without having to buy their tickets straight away. 

Generally sites that enable a user to purchase items will include a shopping cart, which 
would be a good integration for future projects that enable purchasing to take place. It would 
be a good consideration as it allows maximum usability and flexibility to take place within the 
website without internal pages stopping a user from looking into further and more in depth with 
information.
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• Importance of Information Architecture 

One thing learnt within the process of the project is the importance of Information Architecture. 
By organising information into a coherent structure that is comprehensible, navigable, 
and searchable users are able to move around the website and access a variety of data. 
By establishing the underlying structure of the website, one is therefore able to determine 
the users navigation through menus, hyperlinks and the movement across page levels. It 
represents the functionality of the website to a user for optimum usage and search qualities. By 
connecting these aspects we are then able to determine the general visual presentation and 
how typography, iconography, colour, layout and other design elements are used to establish 
consistent visual language and visual hierarchy to communicate the importance of the elements 
(Matz, 2011). 

By using this to develop our project and revealing our information architecture map with 
the original site and redesign I have been influenced in aspects of prototyping and ideating, 
expanding the way I work to open further development opportunities. I have been able to 
distinguish what works and what doesn’t within our design, and how navigation and hierarchy 
are a critical part to any design. I believe that it is important to take this into consideration for 
any future projects at is enables me to establish the effective and ineffective aspects that can 
be further developed allowing the reinterpretation of both text, images and navigation to create 
a concise and easy to use site for any user. It will therefore allow me to establish a connection 
between the site, people and the content.

• Page Templates 

Another learning outcome of our redesign program was the use of page templates. By starting 
all template work on internal pages and working back towards the home page, it will determine 
the template used across most of the site. This is due to the home page being inherently 
singular having its own unique role to play, whereas the internal pages tend to dominate the 
site and will be used multiple times across any larger site with the navigation, user interface 
and graphic design of these internal pages directing the users experience of the site (Lynch & 
Horton 2009, p.159). By getting the internal page and navigation right, deriving the home and 
secondary designs from this will allow for a coherent and consistent design.

The application of page templates will prove to be a significant part of future projects as I have 
learnt to work from pages of lower levels up to higher levels providing a user with a functional 
and visually pleasing website that flows across each page. It provides a design solution for 
outcomes desired by a client whilst also proving appropriate to users needs and functionality. 

• Breadcrumb Navigation

Breadcrumb Navigation is easily understood as a device used within a website with levels of 
content organisation. The breadcrumb trails often appear in small type at the top of the content 
area. By incorporating this into the design of the website it is able to increase the usability giving 
users an alternative method of navigation, allowing them to determine where they are in the 
hierarchy of the website and therefore reducing the number of steps needed to navigate to a 
higher-level within the website. Breadcrumb navigation proves to provide great usability, creates 
it easier for a user to backtrack, eliminates any additional clicks removing the need to resort 
to main navigation, shows hierarchy, becomes visually pleasing as they do not require much 

Project Experience
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room or space and provides additional help as it allows users to see the overall progress and 
structure of a website allowing them to navigate better. 

To consider applying aspects of breadcrumbing to future designs I will be able to determine 
levels, placement and purpose of this element. It will be reflected upon and considered for 
any future website designs that may take place working to increase the usability and make 
navigation easier for the user. I therefore have learnt aspects of applying and purpose to 
integrate and coherently represent the organisation of the websites content structure.
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